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How to bulld your network &
advance your career on LinkedIn
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What we will cover
IN this workshop

] Infroduction: What is Linkedln@e
2 Build your LinkedIn profile

3 Build your professional network

4 Jse your network on LinkedIn
to connect to opportunity

5 Search and apply for jobs
on LinkedlIn

6 Extra credit



What you do on
other soclal media

n | like donuts

23 Watch me eat a donut

Here's a cool photo of my donut

@ Here's a donut recipe

e I'm listening to “Donuts”

Anyone want a donute¢




On LinkedIn:
A professional mindset

| hope o operate a donut
franchise one day.

I'm looking for a job at a donut
company.

| have three years experience
making donufs.

My top skills are donut production
and sales.

Here are 3 recommenddadtions from
former donut colleagues.




\ 30 million+ employers are
. on Linkedin, with 20 million+
’*’ open job opportunities

Bulld your
orofessional network
and connect to jobs
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Millions of mentors and mentees
have signed up to give and get

: N career advice on LinkedIn
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2.8 million recruiters use /,’
LinkedIn to fill open jobs | /

every day ,




Did you know?
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9 out of 10 employers use LinkedIn
during the hiring process.




Defining key terms we'll use today
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1. Workforce

The people who are
currently working or
available for work in
a specific region. The
vision of Linkedln is 1o
create economic
opportunity for every
member of the
global workforce.
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2. Connections

Contacts on
LinkedIn. You can
add connections by
sending invitations
to other people on
the platform, or by
accepting
Invitations from
other people.
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3. Network

A connected
community of
people. Networking
IS an Activity 1o
strengthen
relationships with
others and can leaad
to professional
opportunities
Including job offers.

4
A

4. Referral

When a job seeker is
recommended for a
career opportunity
by someone In his or
her network.



Bulld your
L iInkedIn profile

1. Set up your account
. Profile vs. resume

Take a great photo

AW N

Edit your profile




Linkedm Join now

Welcome to your
professional N
community

Build your LinkedIn profile

Set up your
account

Visit Linkedln.com on @

desktop computer, or
download the mobile app.

# Download on the

S App Store

ANDROID APP ON
P> Google Play


https://linkedin.com/

Build your LinkedIn profile

Profile vs. resume

There are big ditferences between

Meet Crossbeam - Supercharge your partnerships by finding customers and prospects you share Ad ---

your LinkedIn profile and your resume.
For example, your LinkedIn profile:

in Q Search lu = = = Q @ -

Meet Runity
Supercharge your partnerships

s ¢ Speaks to all potential employers,

Tracy Westbay [ Explore California N OT J U ST O Sl N g | e O N e

People Also Viewed

Creative Director at Explore California. Passionate about Roux Academy
web design! G —
Carpinteria, California - 280 connections - Contact info Recruiting Manager | Attract, Inspire & M M M M
v Goes iInto more detall with skills,

— ———

© i projects, interests, certifications,

Executive & Leadership Coach |

| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design EheskenRecHingStiatagies]

teams. | love balancing the creative mind with the need to produce results. Brand development and optimization Talent Development O n d I I . O re

are my passion! —

E——— -
I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and
really bring out their artistic abilities is what motivates me. Let’s connect and see what we can create together!

Student at eugene

v Allows other professionals and
employers to inferact, learn, and
contact you

Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my - -

employer, Two Trees Olive Oil, to design the label for their most popular product to date while operating under Student at Univergi -
budget. ’% Messaging

¢ Contains recommendations and
endorsements



Build your LinkedIn profile

Take a great photo

Members with profile photos receive up 1o 21x
more views and 9x more connection requests

v Use a background that isn’t distracting
¢ Dress for the job you want
v Smile and have friendly expression

v Make sure your face takes up a majority of
the frame




Build your LinkedIn profile

EdIt your profile:

Your story In your words

Meet Crossbeam - Supercharge your partnerships by finding customers and prospects you share Ad ---

Click the “Me" icon at the top of your
LinkedIn homepage.

Meet Runity

- e e On the right side of the page, click
“Add new profile section” to begin

Tracy Westbay m Explore California

Creative Director at Explore California. Passionate about Roux Academy e d iTi n g O n d O d d i n g TO yo U r p ro fi | e .

People Also Viewed

web design!

Carpinteria, California - 280 connections - Contact info Recruiting Manager | Attract, Inspire &

Hire @ Box

— Add your:

Career & Professional Development |
Executive & Leadership Coach |
~ Speaker | Recruiting Strategies |

v Location & v Education* &

I'm always looking to be challenged, and to challenge others. Driving skilled designers to think outside the box, and ¢ Student at eugene i n d U S -l- ry C e r-I-i fi C O -l-i O n S

really bring out their artistic abilities is what motivates me. Let’s connect and see what we can create together!
[ ] [ ] [ ]
v Work & internship ¢ Skills
[ ]
experience

v Volunteer v Program or
experience organization

About

| pride myself in being a resourceful Creative Director and visionary, experienced in leading and inspiring design
teams. | love balancing the creative mind with the need to produce results. Brand development and optimization
are my passion!

) @& ©

Sl
Student at Univergi a
’% Messaging :

Over the past two years | have helped Explore California triple it's interactivity on social media. | also helped my
employer, Two Trees Olive Oil, to design the label for their most popular product to date while operating under
budget.

*You can choose whether you want 1o
display your education in your intro.



Design Thinking meets Social Impact meets Business Strategy Message
Connected 2 months ago

Head of Client Strategy & Business Development at Beyond Message
Connected 2 months ago

T T TTTRE WLRRY  TT TR T TR TS W e

%
Strategic Revenue, Partnership, Marketing & Development Executive Message

o Connected 2 months ago

‘H e N
Curriculum Designer | Facilitator Message

‘ : Connected 2 months ago
w

"mhe faa™ o
Empower[in] the Global Workforce @ LinkedIn Message

' Connected 2 months ago
«

,‘ Praiect Coardinatar // Passionate Advacate far Team huildina and Creativitv IM s

Build your LinkedIn profile

EdIt your profile:

Headline

Your headline is an opportunity to show
what you are — not just what you do.

When writing your headline, ask yourself:

« If this is the only thing someone sees,
what does it say about mee

« Does this represent my professional
brand and show why | am unique¢

« Does it capture what a recruiter
would care about?



Build your LinkedIn profile

EdIt your profile:

Summary

Bridge Builder at Linkedin m University of Michigan

San Francisco Bay Area EI See contact info

More... & See connections (500+)
Your summary is the best place for you to
:a:ryoecz:g\amic speaker, program manager, social impact practitioner, and diversity & inclusion C O m m U nIC O -I-e yo U r p rofeSSIO n O | b I’CI n d O n d
PUt your own spin on your experience.
| am a natural bridge-builder: someone who brings together disparate groups, ideas and communities :
to create programs and systems that serve the greater good. At LinkedIn | manage our US & Canada H ere S O ﬂ eO Sy fO I'm U |O We I’GC O m m e ﬂ d :

social impact partnerships. We believe that a strong professional network has the power to lift
individuals out of poverty. This has been true in my own career. My mother is a secretary; my father a

retired janitor. For me, a great education and a strong support network created a pathway out of V ‘| _2 Se n -|-e n C es O b O U-l- Wh O yo U O re

poverty. My goal is to democratize access to professional networks and economic opportunity so
others are also able to achieve economic mobility.

When I'm not challenging systems of inequality, | enjoy traveling, eating (& to a lesser extent cooking), V 3‘5 Se ﬂ Te ﬂ C eS O b O UT YO U r eXpe I’IG ﬂ C e ’
and being physically active. I'm a forever-learner and explorer and welcome any recommendations on . .
things togdz tsr/\at chilllert\ge rLe to grow physically, mentaF:Iy and emotionally. ' t TO p S kl | |S O n d key pOSS I O ns
show less ~ ; v 1-2 sentences about your future goals
F and how other members can engage
with you
Make sure fo include a summary of at

\ [ 4 least 40 words to show up in the search
R = results of other members.



Bulld your
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3. Search for new connections

2.



Did you know?
50%+ of hires
result from

A personal
connection




Build your professional network

The power of networking



Build your professional network

— —
— —
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You can customize this invitation

Include a personal message (optional):

Hi Dan,
| found your profile through our mutual connection, Rob. | am currently

exploring career paths in the technology industry and admire your
experience. | would love to join your network.

Cancel Send invitation




Build your professional network

Discover existing i I —

Home My Network Jobs Messaging Notifications Work v Learning

S ‘
: I T I T : I T S ‘ A8 Connections 991 People you may know with similar roles See all >

Add personal contacts b
We'll periodically import and store your contacts . /
to help you and others connect. You choose who \_/
° bk 7y ° ° ° to connect to and who to invite. Learn more
Ick "My Network™ In tThe top navigation 1o s —
‘ Program Manager, Vice President of Director of Programs Program Manager -
° ° ° R Opportunity Onramps ... Programs at Evelyn a... and Operations at... Executive Education ...
find people you already know, including:
@D 8 mutual connections @D 3 mutual connections @D 8 mutual connections @D 21 mutual connections
More options
Connect Connect Connect Connect
[ ) [ )
¢ Friends and family po b caner sy s
Advertising Business Services X
, People you may have worked with See all >
Get the LinkedIn app More

B iRy Ll AR

V C U rre nT O n d fo rm e r C O | | e O g U es Linked T LinkedIn Corporation ® 2019 & ; ‘11‘45,4;? = -

¢ Current and former managers

£ «-* Relationship Manager at Founder, CEO Business Leadership Founder + Executive
Linkedin - Partnerin... InHerShoes, Inc. |... Program - Global Sale... Director + Storytellin...
@D 6 mutual connections @D 13 mutual connections @D 11 mutual connections @D 15 mutual connections

Our “People yOU mOy knOW” fed-l-ure improves Connect Connect Connect Connect
over time as you build your network.




&

Locations ¥ Current companies ¥ All Filters

Showing 469,107 results

©

H
8

« 2nd [

Helping Digital Marketers and Agencies Execute Their Content, Branding and Lead G...

San Francisco Bay Area

88 Karen Chi, Sebastian John, and 7 other shared connections

« 2nd [

Creative, Strategic and Analytical Marketing Exec with 12+ yrs experience in Entertai...

United States

&8 Cynthia Gutierrez, Al Nevarez, and 8 other shared connections

« 2nd [

Senior Customer Success Manager at LinkedIn | Enabling Modern Selling
United States

88 Mary Anne Viegelmann (MAV), Grace Rochford Everitt, and 11 other shared connections

e 2nd

Sales Strategy & Operations @ LinkedIn
San Francisco Bay Area

&8 Lisa Campagiie, Cesar Gonzalez, and 13 other shared connections

« 2nd [

Global Travel & Event Manager
United States

&8 Katie Ferrick, Mary Anne Viegelmann (MAV), and 8 other shared connections

Connect

Connect

Promoted

Meet Runity

Supercharge your partnerships
by targeting customers

Learn more

Connect

Connect

Connect

Clear @

Build your professional network

Search for new
onnections

Use the search bar in the top
navigation to find new
connections by:

v Name
 Company
« Location
« Keyword



You can customize this invitation

Include a personal message (optional):

Hi Anne,

We met earlier today at the conference. I'd love to keep in touch!

Thanks!
215 ,

e Send invitation

Build your professional network

Search for new
connections

After clicking "Connect,” you can
send your invitation immediately or
personalize your invitation request
by selecting “Add a note.”

We recommend that you always add a
personalized message to make it clear to
= the other person why you are reaching out.



Expand your hetwork
strategically

Who should | reach out to on LinkedIn@e

* People you have something in common with

» People who have a job or work at a
company that interests you

 People who may be able fo connect you
to someone who can help you achieve

your goals

What should | saye

« Who you are

 How you came across their profile

« How they can help you




Use your network on
LinkedIn to connect
fo opportunity

1. Message connections

2. Ask for informational interviews

3. Request referrals

4. Request recommendations

5. FInd a mentor with career advice

6. Add value and engage




Did you know?

LInkedIn members
are 9X more likely
fo get hired

when reterread




Use your network

Message connhections

Lauren’s story:
Your network can help you get the job

Send messages to your
connections directly from:

¢ The LinkedIn messaging page
¢ Your connections page

« Their profile page

If you don’f know the person you're

messaging in real life, clearly explain
— why you are reaching ouf.




Use your network

Erin King
O Mobile e 12mago

Ask for Informational
INterviews

O
Erin King - 1st . .
Brand Communications Director, Runity The purpose of an informational

Interview is for you to:

DEC 18 . .
« Gain advice on your career path

b Kate Kiefer « 10:10 AM .
aE e « Learn about an industry you are
Hi Erin, interested in

I'm currently exploring careers in communications, and admire < Learn about o speciﬂc company
your experience and accomplishments in the industry. I'd : .
you'd like to work for

appreciate the opportunity to hear about your career journey.
Would you be available for a 20-minute chat over the phone or ¥ Establish o profesmondl bond
In person in the next few weeks?

ook forward to hearing from you. After an informational interview

professionals may also consider you for

- Kate = future job openings they learn of.



Seth Soon
O Mobile e 30m ago

Seth Soon - st
Program Manager, FixDex Communications

‘1!'

JAN 12

Kate Kiefer « 2:02PM
Hi Seth,

Hope you are doing well! | saw that FixDex is hiring a

Communications Specialist, and I'm very interested in applying.

This role seems like a great fit for me because it needs a
self-starter who can operate within a complex environment.

Would you be willing to share any information on the position,
the team, and what they might be looking for in a candidate? I'd
be greatly appreciative.

Let me know if you have any questions about my experience as
it relates to this role.

All the best,
- Kate

Use your network

Request retferrals

Ask for a job referral by reaching out
to your connections at companies you
iInfend to apply to.

Make sure to Include:

« Why you are inferested in the
specific role

« Your appreciation for your
connection’s consideration

DID YOU KNOW? More than 60% of the
workforce has referred someone to
work at their company.



Ask Daniel to recommend you

Help us personalize your request

How do you know Daniel?

Relationship
Select relationship
Position at the time

Select your position at the time

Use your network

Request
recommendadations

Recommendations on LinkedIn are like
references from people in your network.

On a connection’s profile, click More... and
then Request a Recommendation.

You can select your relationship to this person,
indicate whether you worked with them in @
particular role, and customize your message.

Who should | ask to recommend me¢

« Current or former managers

« Current or former colleagues, even those
that were not directly on your team but
who you worked closely with

« People who have mentored or advised
you professionally, including through
nonprofit fraining programs



Use your network

3 W FiInd a mentor for
o s s B A career advice

Suggested articles ®

Career Advice

. Back to Career Advice
Edit preferences v

The Greatest Minds in Business and
Entertainment Share Their Career

. . . Advice
I am still looking for advice O Florencia Iriondo on LinkedIn

B 10 Important Gareer Lessons Most From your profile PAge, select the

People Learn Too Late In Life

Chose o okt o want 0 gt e o S o B Career Advice hub located In

Three Pieces of Career Advice That

Changed wy Lite Your Dashboard.

In my 1st or 2nd degree network
In my region
From my school

- RE—— Set your preferences by sharing

- who you would like to receive
advice from and LinkedIn will

| prefer to get advice from someone with experience in ~ Change Sugges-l- members WhO hgve

relevant experience.

I'd like to get advice on... ~ Change

Af this time, only members with less than 10
years of professional experience are eligible
@ as mentees in the Career Advice tool.



Use your network

Add value and engage with your network

Invest time in your Like and share things that Join groups and Give testimonials
Connections and request people in your network exchange insights with and recommendations
Informartional inferviews will care about and post school or program alumni to others



Search and apply
for jobs on LinkedlIn

1. Set career interests
Search for jobs

Create search alerts

el <

Review "Jobs You May Be Interested In”
5. Follow companies

6. Apply actively




Did you know?

29M+

job seekers visit Linkedln
jobs every week




Search and apply for jobs

[ ] . amm
Home My Network Messaging Notifications Me ¥ Work ¥ Learning

Career interests Privacy settings ® PREMIUM

Piper, land your dream job by learning
Let recruiters know you're open off C) new skills.
We take steps not to show your current company that you're open, but can’t guarantee complete
privacy. Learn more

Before turning on this signal, let's make sure your profile will stand out to recruiters.

Learn from expert video courses on LinkedIn

Set Career interests

S Q I | nclude potential job fitles ana
Shere your caeer ierests e utn ecruter searches - Receive more cpporunites ocations in your career inferests 1o
recelve more relevant job suggestions.

that match your career interests as ‘Open to new opportunities’ relevant messages from recruiters A

L

Your career interests help determine what jobs you're recommended.

Where are you in your search?

Y Turn on the Open Candidaftes seffing to
\ /A let employers know you are actively
= searching and available for a new job.

Not looking, but open to offers v

What job titles are you considering?

+ Add title

Where would you like your next job to be located?

1 location
| San Francisco, California
By

Change ~




Search and apply for jobs

Search for jobs

Top People Jobs Posts Companies Groups Schools
= semop  nwon s Use LinkedIn’s search filters to
Date Posted w Company w Experience Level w Location w LinkedIn Features w More filters w
[} [ ]
find jobs by:
[}
Showing 878 results Sortby: Relevance w 3 Saved jobs
S:lESOperatlons Save Saved job searches + Manage
exahau Ekahau

Reston, Virginia

Monitoring and validating the sales orders received and helping fulfill these orders as they are received by sales operations.
Salary: 45,000 - 55,000 depending on experience.
- Create search alert

v Keyword « Function

Director Sales Operations Save
Sprint

Reston, VA, US

« Job title « Experience level

Ten years of progressive management or leadership experience. This position will support the Wireline Business Unit,

focused on Wireline Sales operations, analytics and tools. www.applytracking.com

(&1
o
v
(*y
14
o

¢ Company « Date posted

Sales Operations Analyst Save
Apria Healthcare

e lifmrmia MO -
California, MD, US

Anideal candidate is highly motivated, problem solver with good technical skills, excellent communication skills and is

[}
expected to work independently and/or with other ... www.adzuna.com V L O < O -l- I O ' I

@ Be one of the first 10 applicants

e
1
ﬂ
[

a
Q




Create search alerts

Create search alerts to be notified
when jobs you are interested in are
posted by turning on “Job Alerts.”

Use filters In the search bar to create
alerts by:

« Keyword « Function
« Job fitle « Industry
v Company « Experience level

¢ Location ¢ Date posted

Search and apply for jobs




Search and apply for jobs

in &0: = i Try Premium for free  Business Services ~ @

Home My Network Messaging Notifications Me

Review |jobs you
may be interested In

Signal to recruiters you’re open to talk: On

3viewed jobs | 10savedjobs = 15applied jobs

Jobs you may be interested in
Any location - Training to Executive level - Any industry - 2 - 10,000+ Employees... Update career interests

Senior User Interface Designer
For Internal Applications

Hulu

Seattle, WA, US

(%) 1 company alum works here

NEW - Posted 2 hr ago

Sponsored
syapse

Senior Server Engineer to
Improve Cancer Treatments
Syapse

San Francisco, CA

&)

User Interface Artist - User
Interface Design, Social...
CyberCoders

San Francisco, CA

Posted 3 days ago

Sponsored
CHANN-L

Field Marketing Manager -
System Integrators and...
Channel Impact

San Francisco Bay Area

o

ANDIAMO

Team Lead, UX Designer for
Streaming Media

Andiamo

San Francisco, CA

@':@ 8 connections work here
BN

NEW - Posted 12 hr ago

Sponsored

SADd

Senior UX Designer
SAP
San Francisco, CA

i 1 company alum works here

Q! m//,/é X

CPSI L3

N
I\

W,

W

N

User Experience/Ul Designer
Career Planners, Services Inc.
San Francisco, CA

@’:@ 8 connections work here
B

NEW - Posted 3 hr ago

User Interaction Designer
Active Network
US-TX-Dallas

m 3 school alumni work here

For the best jolb recommendations,
make sure your profile is filled out
with accurate:

v Work experience
« Skills
« Location information



Search and apply for jobs

Follow companies

Explore employers you are
% 4 _ b interested in working for by
Starbucks following their company page.

Retail - Seattle, WA - 1,491,443 followers

Connect with something bigger. .
é‘ﬂ Sean & 1 other connection work here

Check out the ‘“Life” section to
learn more about the company'’s
. culture, values, and professional
development opportunities.

3 Covinect Wisn Sometnivg bigyer: | | | -

Ads 4@\ Recruiters on LinkedIn can filter specifically

for candidates who have engaged with
= their company page. Make sure to show
your interest by faking this easy step.




({® Job Details

Sarah, Here are new jobs for you

b
TRRonN
In era Dexugrﬁm

nmen

Hotl\!&l ]
,lw Product Maketing Manager

FxDex
ExmaE

“ m App'Y s Scr.»or Product Manager
vy € g 0 nasoe

Fosted
- Product Manager
Sr
|
~d

Kelly Simmons . s
r. Recruiter at Dimension

By

The mantra of the User Interface (V1) team is: “Focus
on the user and all else will follow."” As a Ul Designer, n Proc:uct Manager
you have a strong technical background and work - \ -2

Applicants who apply to jobs within the first three

= days of posting are 13% more likely to get the job.

Search and apply for jobs

Apply actively

Use the "Easy Apply” or “Apply on
company website” button to quickly
apply for a job you want.

Stay on top of your job search by
using the LinkedIn mobile app to find
and apply for new jobs, anywhere,
any time.




Extra credit

Addifional features and guidance
to help you advance your career

1. Explore schools
2. Explore alumni
3. Join groups

4. Privacy setftings




Extra credit

28 =] (= ja HH E3)

Messaging Notifications Me ~ Work Learning

Explore schools

et s oy o i Find and view the latest news from
schools you have attended or are

SJSU

San Jose State University
San Jose, CA - 218,285+ alumni - 282,868 followers

I Home Updates San José State University . . . ) )
iInterested Iin attending by filtering
Insights  eREMIUM SJSU 12;32,868 followers

for “*Schools” using the search bar.

Engineer-turned-filmmaker Saila Kariat's debut feature film, The Valley, explores
Life the intense pressure that immigrants and others face in Silicon Valley. She
enrolled at SJSU to learn screenwriting, film history, directing and ed ...see more

Jobs

Alumni
Learn more

AffiIiatedages




Extra credit

o
Q Search (u 8& =] I—E Q ana E3
Home My Network Jobs Messaging Notifications Me v Work v Learning
- 3 ’ / / / nhd 2 ‘ \ ) N BN 2 252 .;" - g (¢ g -
= £} / / { (') 1o\ v SEEN & . . 'o ;

B T il b, 3 e s Explore the career paths taken by
o I N S W e T school or program alumni.

San Jose State University

San Jose, CA - 226,366+ alumni - 282,874 followers 8 people from your company were hired here By C | i C |<i n g bk Al U m n i ) 1 yQ U C O n vi eW:

Visit website 2 See all 7,297 employees on Linkedin =
Home ° °
226,366 alumni Start year | 1900 End year = 2019 V W h e e O | | e
re alumni liv
Search alumni by title, keyword or company Next )
Insights & PREMIUM | Wh | N |<
Life Where they live + Add Where they work + Add ’: e re O U I I I n I WO r
Jobs 209,617 | United States 3,202 | San Jose State University °
P —— « What alumni do
Alumni U n I
151,389 | San Francisco Bay Area 2,025 | Cisco
| |
[ ] [ ]
7,927 | Greater Los Angeles Area 1,903 | Apple V W h O -l- O | U I I l n I S-l-U d I e d
o
6,679 | Sacramento, California Area 1,005 | Google ® Messaging
Consider reaching ouf fo anyone

whose career inferests you for an
— informational interview.



Extra credit

Join groups

Public Relations and Communications Professionals Opportym’ty Fi n d . O n d jOi ﬂ g rO U pS Of p I'O feSS i O n O |S
pasiotili to give and get career help and

BEE oo eeatans resources by filtering for "Groups”
. Brand & Commun ications Management Linked [[fJ Coaches ‘ U Si N g -|-h e seqrc h b ar.

$15,000 Scholarship - Apply today to CGU's Online Masters in Marketing Analytics for Summer 2019! Ad ---

Showing 6,557 results

105,936 members

Unified Commun ications

;!

ICAT!
% 55,112 members

" Consider joining groups for:

39,875 members

‘(; Corporate Communications Network

« Professionals in your industry

« Alumni of your school or
fraining program




Privacy settings

Click the “"Me" icon at the top of
your LinkedIn homepage.

In the dropdown menu, select
“Settings & Privacy” to begin
Managing your preferences.

For example, you can:

« Change the language you
use on LinkedIn

v Change your password

///‘:»'-
1"/“‘/ .
Account Privacy Ads
Login and securi : :
| Log y Login and security
Site preferences
Email addresses
Subscriptions and payments .
b Add or remove email addresses on your account
:»"_ : Partners and services
e Phone numbers
e Account management Add a phone number in case you have trouble signing in

« Control your notification S

preferences

Showing profile photos

Change password

Choose a unique password to protect your account

Where you’re signed in

See your active sessions, and sign out if you’d like

Two-step verification

Activate this feature for enhanced account security

Site preferences

Language

Select the language you use on LinkedIn

Autoplay videos

Choose if you want videos to autoplay on your browser

Extra credit

Communications

Change

2 email addresses

0 phone num bers

Change

Change
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